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ABOUT US

▷ 6 NEW-GENERATION PUBLICATIONS

WRITERS

EDITORS

PUBLICATIONS

▷ MORE THAN 350 WRITERS

▷ 7 EDITORS



MANAGEMENT TEAM

PHIL HOPKINS
COMMISSIONING EDITOR

STEVE WHITAKER
FEATURES WRITER

LIZ COGGINS
FEATURES EDITOR

SHARON CAIN
LIFESTYLE & 
LEISURE EDITOR

HELEN KITCHEN
BUSINESS EDITOR

Richard is the founder of the p.ublished media group. He has a strong 
background in delivering international IT projects - having been a CTO in 
California’s Silicon Valley. Richard designed the underlying technology on 
which all the group’s publications are based and continues to play an active 
part in the expansion of the group.

RICHARD TRINDER - MANAGING EDITOR

ANDREW PALMER - GROUP EDITOR

Andrew is a former Yorkshire Post journalist having trained with ex Observer editor 
Donald Trelford at Sheffield University. He worked on a classical music programme 
for BBC Radio Essex and started a number of arts magazines as well as being the 
founder editor of the magazine Cathedral Music which he ran for 20 years. In a 
diverse career he first set out as a scientist, was a CEO and worked for the CBI 
running its Yorkshire & Humber office.

ANDY HARRIS
MOTORING EDITOR



PUBLICATIONS

▷ LAUNCHED 2011

▷ 4 REGIONAL NEWSPAPERS

▷ UK ARTS MAGAZINE

▷ GLOBAL POETRY FOR

CHILDREN MAGAZINE

▷ CONSISTENT YEAR ON

YEAR GROWTH



yorkshiretimes.co.uk



lancashiretimes.co.uk



cumbriatimes.co.uk



northeastpost.co.uk



chimeo.com



dirigibleballoon.org



GROUP STATISTICS

READERSHIP

▷ 3 MILLION PAGES MONTHLY

▷ REGULAR READERS > 395,000

▷ REGIONAL OPPORTUNITY > 16 MILLION

READERSHIP PROFILE

▷ 52% FEMALE, 48% MALE

▷ AVERAGE AGE OF READER IS 38

SOCIAL MEDIA

▷ 40,000 FOLLOWERS

GEOGRAPHIC PROFILE

▷ UK : 60%, USA: 20%, ROW : 20%



GROUP STATISTICS

Section Readership

UK 60% USA 20% DE 3% ROW 14%FR 3%

Front Page

18%

Fiction

3%

Lifestyle

13%

SciTech

5%

Arts

19%

Cars

5%

Sports

5%

Business

15%

Travel

15%

Family

7%

Nature

5%

International Readership

Data taken from the age profile of Facebook users who ‘liked’ any of our pages

25-34 35-44 45-54 55-64 65+18-24

Women

Age & Gender Profile

Men

20%

0%



GROUP STATISTICS

Monthly Page Reads / Unique IPs

North East Post (710,000 / 191,000 uips)

Lancashire Times (727,000 / 191,000 uips)

Cumbria Times (670,000 / 182,000 uips)

Yorkshire Times (1.4M / 347,000 uips)

Aug 2024 - to nearest 1000



SPONSORSHIP

We are not a series of traditional titles, preferring to 
eschew paid for advertising in favour of a more 
dynamic approach based on sponsorship 
opportunities.

It means we are not encumbered by the 
expectations of advertisers (because we don’t have 
any!). There are no paid-for articles and neither do 
we accept sponsored links.

This creates a new type of autonomy. Our writers 
are truly independent and there are no tussles 
between the editorial and advertising teams, 
because the latter doesn’t exist!

However, you CAN sponsor any number of our 
pages. You get to be part of our amazing online 
newspapers but you can’t influence editorial policy.

Oh, and by the way, we are honest and transparent. 
That’s probably why we have one of the biggest 
editorial reaches not only in the North, but 
everywhere in the UK outside London.

Our SPONSORSHIP PACKAGES are on p.ublished.com

ETHOS



WHAT NEXT?

The Yorkshire Times launched in 2011.

Now, we have a raft of online publications including, 
at the time of writing, four digital news and lifestyle 
papers.

People said it would never work. It has. An army of 
writers has given us more editorial muscle than half 
of the newspapers in the North combined.

Now we want to consolidate and then, in the 
MEDIUM TERM, we will expand into the East & West 
Midlands and further North into Southern Scotland. 

In the LONGER TERM we will expand further South 
into the Home Counties and London.

Our ambition? To be the biggest ‘regional national’ 
in the UK. We hope you decide to join us on this 
journey.


